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Abstract

Sensual advertising is @ marketing strategy designed to attract consumer attention by
stimulating psychological and emotional responses. This study uses in-depth interviews with

six participants to examine how sensual advertising influences consumer perception and
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purchase intention. The findings show that when sensual content is highly congruent with the
product category, such as perfumes or fashion products, it can enhance brand image and
increase purchase intention. However, low congruence may create negative reactions and
damage brand perception. The study also identifies the “vampire effect,” where overly strong
sensual elements distract consumers from the product itself and reduce brand recall. In
addition, factors such as gender, culture, and personal values significantly influence advertising
effectiveness. The results suggest that sensual advertising can be effective when applied

appropriately and aligned with both product characteristics and brand values.

Keywords: Sensual advertising; Purchase intention; Advertising effectiveness; Consumer

behavior; Product congruence; Vampire effect
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